DESIGN & CONTENT BEST PRACTICES

Display Advertising 101: * EEC;?/

DISPLAY AD BEST PRACTICES @
* Avoid ad fatigue by rotating display
AIIN ad design every few weeks.
Better B2B digital

* Test multiple messages, but always

marketm A\ keep your messaging on-brand.

Build yourdem: L aiReach

Build your demand * Ensure your message is consistent

T generation engine through out the entire buyer journey.

Better B2B digital marketing solutions

* Your campaign ads, landing pages,

(!) LEARN MORE collateral, and emails should always
look and feel the same.
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Better B2B digital COMPELLING

marketing solutions

TARGETED Build q : . .
MESSAGING uild your demand generation engine

CLEAR, CONCISE ON-BRAND,
CALL-TO-ACTION SEESTARIES ORIGINAL DESIGN

TOP PERFORMING GOOGLE DISPLAY AD SIZES (!)

300x200

300x600

728x90

336x280

Sources: 1. https://support.google.com/google-ads/answer/6223297?hl=en
2. https://www.seerinteractive.com/blog/display-ads-best-practices/
3. https://blog.bannerflow.com/display-advertising-best-practices-guide/
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